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D1.8 Second year´s performed communication

0 Summary
BRESAER communication strategy, implementation and provisional results after the first
two years from the project start are the objects of the present deliverable, which follows
D1.3 Initial Communication Plan, which was released in April 2015, and D1.6 First Year’s
Performed Communication, released in January 2016. The present document will therefore
present the new activities undertaken during 2016, the second year of project, as well as
giving an update on the ones previously started.
The contents of the following sections are, as before, organised starting from the updates
on the communication strategy of BRESAER, to delve therefore in the different channels
exploited; finally an overview of the targets and the technical timeline is also provided.
General objectives and interdependencies with other Work Packages – such as the
Dissemination in WP7 – are unchanged: the contents that mirror the previous version of
this deliverable are therefore omitted for clarity and economy.
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1 Dissemination and communication strategy
1.1 BRESAER external communication
Task 1.4 “Communication” is about engaging the general public/non expert audiences
with the project results by including them in the project outreach.
While the dissemination activities of the BRESAER project focus mainly on professional
audiences and stakeholders, the external communication is aimed at the general public and
at less technical targets.
The tone of voice and the contents to be used are therefore less technical and use channels
that are easily accessed by a large variety of people. The main challenges are naturally two:
 tailoring the contents produced by the project so that they can easily be understood
and appreciated;
 exploiting the possibilities of online channels for a broad outreach.
The project’s communication relies therefore on a number of different tools: the project
website, journalistic articles and interviews, newsletters, press releases and social media.
Through a number of monitoring and reporting tools, it is possible for the communication
and dissemination team to assess and evaluate the performances of said channels and
activities, in order to better comprehend the effectiveness of the implemented actions and
to fine-tune them if needed.
During the second year of the project, the actions decided in the D1.3 Initial Communication
Plan and the activities reported in D1.6 First Year’s Performed Communication have been
confirmed and implemented; in the following chapters a summary of their results will be
given, alongside an updated planning for the upcoming months.

1.2 BRESAER internal communication
As stated in the previous version of this document, the internal communications of the
BRESAER project take place, especially regarding the more formal topics, via a safe

This project has received funding from the European Union’s Horizon 2020
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communication platform, that allow the large consortium to share knowledge and
exchange documents.
An off-the-shelf solution was chosen in the beginning of the project, as opposed to a selfdeveloped one, both due to budgetary reasons and to time constraints. EMDESK was finally
chosen at the end of a selection process, which has seen the involvement of both Acciona
and youris.com.
This tool is fully operational and accessible via password from the project homepage
(https://emdesk.eu/cms/?s=login). It provides planning tools, automated file back-up, file
storage into folders (with attributed access rights), shared calendar, mailing lists and
automatic e-mail alert system.

Accountability: EMDESK is run by Acciona; access is password protected and restricted to
the project partners.

1.3 Data Management System
To ensure that the project outcomes are communicated in the appropriate manner and in
respect of the required confidentiality rules, the project communication and dissemination
respect the guidelines indicated in the Data Management Plan (D1.4) and its updated in
version (D1.15) submitted as well in M24.
The BRESAER Data Management Plan has been developed according to the Guidelines on
Data Management in Horizon 2020 V1.0. It details “what data the project will generate,
whether and how these will be exploited or made accessible for verification and re-use, and
how it will be curated and preserved”.
From this document, Data sharing guidelines are the most relevant to the communication
activities. In particular, these describe how data are to be shared, “access procedures,
embargo periods (if any), outlines of technical mechanisms for dissemination as well as and
definition of whether access will be widely open or restricted to specific groups”.
In case it will be decided specific dataset will not be shared and disseminated, “the reasons
for this should be mentioned (e.g. ethical, rules of personal data, intellectual property,
commercial, privacy-related, security-related)”.

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N° 637186.
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2 Dissemination & communication channels
The following sections will provide an outline of the results achieved by the communication
and dissemination actions in the second year of BRESAER, especially referring to the
implementation of the plan devised at the beginning of the project and to its adaptations
decided during its first year.

2.1 Project visual identity
BRESAER visual identity was set during the first months of the project and is reported in
D1.3 Communication Plan. Its main element is the logo, which represents the project’s
identity and main themes in a simple and iconic manner.
The pictogram features a solid cube with graphical building-shaped element, covered in
layers to enhance and amplify it. As the target of BRESAER dissemination and
communication is mainly a professional one, the choice of the palette has been orientated
towards cold and neutral colours so to avoid garish tones, which would not fit to the
project personality.
The logo design, a part from the main aesthetic features, also answers to quality criteria:
readability and ability to stand out, good performance both in small and big dimension;
potential to evolve into other graphic materials; ability to deliver the project’s topic,
uniqueness, applicability in a multi-country context and ability to capture attention in
cluttered/confused context.

Figure 1 – The BRESAER logo

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N° 637186.
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Other materials have been produced starting from the design of the logo, e.g. templates for
presentations and deliverables, posters, roll-up and others.
Figure 2 – The BRESAER Power Point template

All dissemination activities and publications released by BRESAER, including the project
website (i) specify that the project has received Community research funding and (ii) display
the European emblem. All publications shall include the following statement (from GA IV
section 3 .29.4): “This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement No 637186”.

Accountability: The project visual identity and logo have been designed by youris.com, with
input and final sign-off by Acciona.

2.2 Website
The BRESAER project website is designed as the touch point between the project, the
general public and the stakeholders and it is accessible at the URL: www.bresaer.eu; the
domain was registered in February 2015, while the website was online at the beginning
July 2015 and was developed with Wordpress CMS.

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N° 637186.
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Figure 3 – The BRESAER website homepage

Figure 4 – The BRESAER “News” page

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N° 637186.
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The website original simple structure has been altered very little from the online moment: it
mainly features static pages that present the project’s aims and structure, the consortium
and the contacts. More dynamic sections are the News and Events ones that are updated on
a monthly basis. All contents published on the website are accessible to all visitors, with no
specific restrictions.
The main addition to the website structure that was done during the last year was a “Sister
projects” section: it was designed to display the other EU funded projects with which
BRESAER has been clustering and it is foreseen to be updated with new projects as the
clustering activities progress.
Through the registration facility for the subscription to the project’s newsletter, the website
also collects contacts that feed the BRESAER stakeholders database.
The contents featured in the BRESAER website consist of:
Table 1 – BRESAER’s website contents
Features

Description

Progress

General
information

General information with a project institutional description, a brief
presentation of the project consortium and contact details.

Delivered

News &
Events

News from the project, sector and project events, press releases and
project newsletter. The events section is regularly updated on
initiatives of relevance to the BRESAER registered users.

This session is focused on the latest news from the BRESAER demo
News from
building at the district of Kecioren (Ankara), which is expected to
the demotrigger interest towards the project. Therefore, it has been decided to
site
feature it in a special section of the project website.
Registration A simple registration form has been implemented to register to the
facility
website and join the BRESAER’s stakeholders.

Delivered,
regularly
updated

Delivered,
regularly
updated

Delivered

EMDESK

This tool serves as team site, enabling project partners to access
confidential project related content in a secure environment. EMDESK
is on an external platform, accessible from the project website.

Delivered

Social
media

BRESAER presence on social media is mainly implemented through
youris.com accounts. Clustering with sister projects and their social
media activities will be considered in the future.

Delivered

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N° 637186.
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Features

Description

Progress

Sister
projects

Feature of other EU funded projects with which BRESAER has
clustering activities.

Delivered

Since its launch in July 2015, the BRESAER website has been visited 9.993 times by a total of
1.887 visitors. The most viewed webpages are the homepage (2.595 page views), the
project description page (1.118) and the consortium page (885); the trend in visits to the
website has been mainly constant over the past two years. To date (January 2017) the
registered users on the BRESAER website are 102.
During the third year of the project, the updates foreseen for the website regard both
contents and functionalities. On the contents side, users will be able to monitor more
closely the progress of the BRESAER technologies, thanks to updates and pictures from the
prototype; moreover the deliverables produced by the consortium will also be available for
download and consultation. Public deliverables will be directly available, while the restricted
ones will be adapted and modified in order to avoid the confidential information but still
allow the public to make use of the more generic contents.
On the side of functionalities, the simulation computer tool developed by Technion in T2.3
will be embedded in the website. Users will be able to access it and use it from the project
website, though the specific procedures for embed are still under discussion with the
involved partners.
Accountability: youris.com is responsible for the technical development, content
management and maintenance of the BRESAER website. Input and co-operation from the
coordinator and all the consortium partners are encouraged.

2.3 Posters
During the first and second years of the project, the whole consortium has been joining in
many events in order to present BRESAER and its expected results to different stakeholder
and to enlarge the project’s audience.
In order to better represent the project in some of these events, two posters of different
formats have been produced for display. They have been designed by youris.com at the
request of Acciona and following the specifications required by the events’ organisations: a
70x100 cm poster and a 200x100 cm roll-up one.
Both posters’ layouts have been produced following the graphic guidelines of the project
visual identity, while the contents aim at explaining the activities undertaken by BRESAER

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N° 637186.
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and its expected results. A specific focus has been put on the technologies developed and
used by the project and on their mutual interaction and installation on the demonstrator.
The posters have been produced in M16 and M21. Other formats will be considered by the
youris.com team according to the needs of the partners to represent the project at events.
Figure 5 – The BRESAER posters

2.4 Project brochure
The goal of the project brochure is to provide essential information about the project and
its objectives. It acts as a tool to support project communication at workshops.
At a later stage during the project, it will be decided whether to produce a fact sheet
featuring the project results, particularly for what concerns the demo-site activity.

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N° 637186.
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From the communication point of view, the BRESAER brochure aims at attracting the
interest of possible stakeholders and the general public in the project. Its main objectives
though, are more in the area of the dissemination, and therefore a certain amount of
technical information has been included in the design.
In order to balance these technical details and to make the brochure appealing even for
non-professional audiences, a specific focus and planning has been devolved into the
images and graphics that complement the textual contents.
As stated in the previous version of this document, the planning of the brochure has been
postponed from the original planning (M10) to a later stage in order to include some visual
materials that were going to be produced by the project at more an advanced stage.
Nevertheless, these materials proved to be not easy to feature in a public channel.
A decision was therefore taken to use some 3D renders of the demo-site and the
technologies that are going to be adopted there: these renders, originally prepared by
Acciona, have then been modified further, in order to make them appear as understandable
and as aesthetically pleasant as possible.
The format chosen for the BRESAER brochure is an eight-pages folded leaflet. This format
was chosen over more traditional ones in order to enrich the brochure with more contents
than a smaller format and to be able to display the many technologies of BRESAER all
together.
The technologies were indeed presented as subsequent steps, to be deployed one after the
other, or from a construction point of view, one on top of the other. They were therefore
shown as different layers of the 3D render, with a brief explanation of the specifications: in
a row, they can easily be understood, even by non-professionals, to be part of a complex
and integrated system.
Deviations from original plan: The brochure was originally due in November 2016 (Month
10) but it was launched in M21, in order to exploit the visual materials of the project.

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N° 637186.
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Figure 6 – The BRESAER brochure, cover and introductory pages

Figure 7 – The BRESAER brochure, technologies pages

The brochure was produced in two formats: a digital one, to be made available for
download on the website, and a printed one. 2,000 copies were printed by youris.com and
distributed to the whole consortium to be used in events.
Accountability: The project brochure has been planned and designed by youris.com graphic
department, in co-operation with Acciona, especially with regard to the more technical
details.

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N° 637186.

15

16

D1.8 Second year´s performed communication

2.5 Newsletter
BRESAER project newsletter is released on a semi-annual basis to all the people registered
to the website. It is produced through Scoop.it, an online publishing tool that can create
both an online board of contents and an html format to be e-mailed.
While the first release of the BRESAER newsletter featured mainly topics related to building
refurbishment, as there were few original contents from the project, the following issues
are more project-oriented: news, events and the latest articles and developments from the
project are included. Some analytics on the newsletter production and performances are
below.
Table 2 – Newsletters’ analytics

Date

Recipients

Open rate

Scoop.it visits

Website visits

Issue 1

3/12/2015

65 - registered
103 - stakeholders

38%
34%

183

35

Issue 2

30/06/2016

76 - registered

39%

22

14

As it is possible to observe from the table above, the first issue of the newsletter was also
delivered to an external database of possible stakeholders. These contacts were gathered
among the consortium, as people who could be interested in the project. They have been
contacted only once: they were on this occasion asked to register on the project website so
as to continue to receive its communications. Those of them who did not register were not
contacted again, following the privacy regulations of the European Union.
Figure 8 – A screenshot of the BRESAER newsletter

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N° 637186.
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Deviation from original plan: The first release of the BRESAER newsletter was scheduled for
November 2015 (Month 10); but the first issue was in was on 3 December 2015 in conjunction
with Buildings Day at COP21.
The third release, expected in M23, was also delayed in order to include more contents
produced by the project and is expected to be released in M25.
Accountability: The BRESAER newsletter is developed and distributed by youris.com with
input from all the partners.

2.6 Public Web Communication – Journalistic Articles
BRESAER public communication is implemented in the form of journalistic articles and
interviews that are produced by youris.com team of professional journalists. The themes are
naturally chosen in order to be relevant for the BRESAER stakeholders community, but will
not necessarily feature the project itself, their objective being to arouse the general interest
on the theme and to attract visitors as opposed to simply disseminate the project itself.
Regarding the publication process, BRESAER articles and interviews are published on the
project website and mirrored by youris.com platform when compliant with youris.com
editorial policy. To increase the project outreach, journalistic articles are also distributed
through scientific news multipliers.
Table 3 – Media multipliers used by BRESAER

Generalist multipliers
alphaGalileo
Cordis.Wire
Phys.org
WorldNews

Sector multipliers
Build.up
Construction21
Manag.Energy
Smart Energy Universe

16 journalistic articles are to be released from year 1 through to the end of the project. Till
M24, four journalistic articles have been produced, published and distributed following the
previously explored model. Below some data about their performances.
Table 4 – Journalistic articles analytics

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N° 637186.
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Title
Building retrofits
critical to
Europe’s lowcarbon pathway
Energy efficient
renovations.
Green buildings:
is the market
ready to pay
more for them?
Saving energy
through a userfriendly
experience
Total

Date

BRESAER &
youris.com
views

Social media
views

Multipliers
views

N° of
take-ups

External
outreach

3/12/15

333

585

10.193

53

80.767

28/01/16

215

483

4.426

30

5.764

16/05/16

393

1.594

11.454

94

91.645

09/06/16

209

380

3.804

68

214.086

1.150

3.042

29.877

245

392.262

The data presented above have been collected through different monitoring tools:
 BRESAER and youris.com websites: Google Analytics. The views presented in the
table are an aggregate of the traffic on both website and represent how many times
the article’s page was loaded by a user.
 Social Media: Facebook Insights and Twitter Analytics. The data represent the
number of views that were obtained by the Facebook posts and tweets made by
youris.com accounts about the BRESAER article.
 Multipliers: data from the multipliers themselves. Not all the multipliers listed
above are able to provide data about the traffic on articles; therefore the numbers in
the table only comprise AlphaGalileo, Construction21, BuildUp and Phys.org.
 Number of take-ups: Nuvi®. This software monitors a very comprehensive list of
news websites, social media and blogs: it is therefore able to track most of the
mentions and re-publications of the journalistic articles. The number presented
shows how many times each article was mentioned or re-published.
 Outreach: Nuvi®. This number represent the number of potential people that could
have read contents related to BRESAER articles. It is mainly calculated through the
social media shares and it represents the outside boundary of BRESAER possible
audience.

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N° 637186.
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youris.com is currently working the development of three new articles that will be published
in the next months on the following topics:
 Smart buildings adaptations to extreme climates
 Relations between domotics and smart buildings
 Security issues with smart buildings and possible solutions

Deviation from original plan: The first BRESAER article was issued on 3 December 2015 (and
not in November 2015, as initially envisioned). This slight delay has allowed the release to
happen in conjunction with Buildings Day at COP21, in the hope we would piggyback on the
buzz on the energy efficiency theme around the event.
Accountability: BRESAER’s journalistic articles are produced by professional journalists from
the youris.com network. youris.com is responsible for the selection of the contents to be
featured in the articles and for the articles distribution, while partners will contribute with
their technical knowledge, providing information to journalists.

2.7

Social networks

Due to the low number and consequent low frequency of communication updates that the
BRESAER project is able to produce, it was established early in the project that no dedicated
social media accounts would be opened by BRESAER. This allowed the project to save
resources and to maximize the potential of existing communities instead of building a new
one from scratch.
In particular, BRESAER has relied on youris.com Twitter and Facebook accounts, which have
been used till now mainly to further distribute and disseminate its news. The results of such
a strategy are shown in the Table 4 of the present document and highlight the role of Social
Media in enlarging the outreach of the project.

Deviations from plan: it had been previously foreseen that the project may use a dedicated
hashtag to group its contents on social media; however, considering the low frequency of
updates and the use Facebook, where the use of hashtag is not as developed as on Twitter,
this strategy has been abandoned and other methods of tracking have been implemented
through the software Nuvi®.

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N° 637186.
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Accountability: youris.com is responsible for the main part of the social media activities, like
sharing the news, posting them and monitoring outreach. Input from the partners will be
necessary to guarantee high quality and maximize the multiplying effect of the medium.

2.8 Participation to external workshops and
conferences
Sector events are an excellent opportunity to raise awareness of the project in the
community and share its outcomes with the stakeholders. Active participation to sector
fairs and conferences on project related topics is strongly encouraged by the BRESAER
project.
During the second year of the project, the consortium partners have been to several sector
events and have represented the project in different contexts. Their attendance to
workshops and events is summarized in the following table:
Table 5 – BRESAER participation to external events

Event

Location

Turkish Green
Building Council
Congress 2016

Istanbul
(Turkey)

“Smart Facade
Materials
Conference”.

Wels
(Austria)

Horizon 2020
Ankara
Energy Meeting of
(Turkey)
TUBITAK
Energy Cities’
İzmir
Annual Conference (Turkey)
III Congreso
Edificios Energía
Casi Nula

Date

BRESAER’s presence

Partner
attending

5 February 2016

Ekodenge participated as
panelist of the the Sustainable
Building Management session

Ekodenge

24 – 26 February 2016

Presentation of BRESAER at the
“New Research Results on
Building Facades” workshop.

Acciona

21 April 2016

BRESAER was presented as a
success story at the TUBITAK
Energy meeting

Ekodenge

2 June 2016

Madrid
(Spain)

21-22 June 2016

Sustainable Places Anglet
2016
(France)

29-30 June 2016

BRESAER was presented at the
Energy Efficiency Workshop
Ekodenge
organised as a side-event.
Presentation of a study of heat
transfer of the substructure of a
Tecnalia
ventilated façade at anchor
points to floor slabs.
BRESAER was presented at the
workshop, with the title

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N° 637186.
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Event

Location

Date

BRESAER’s presence

Partner
attending

"Adaptive Industrialised
Envelopes”
7º Congreso
Europeo sobre
Eficiencia
DonostiaEnergética y
San
Sostenibilidad en
Arquitectura y Sebastian
(Spain)
Urbanismo;
Universidad del País
Vasco.
Refurbishment
week
12º Forum of
Spanish
Technological
Platform of
Construction

Barcelon
a (Spain)

Sevilla
(Spain)

The social impacts
of digitally-enabled
energy efficiency in Barcelon
buildings: shaping a (Spain)
sustainable energy
futures

4-6 July 2016

Presentation of a study on
“Experimental assessment of
thermal performance of building
envelope retrofitting works”.

Tecnalia

16 October 2016

Presentation of several R&D
projects related to construction,
including BRESAER project

Eurecat

15 November 2016

Presentation of several R&D
projects related to construction,
including BRESAER project along
with the roll-up poster

Acciona

28 November 2016

Presentation of BRESAER project
in the framework of “Social
engagement: main driver and
barrier towards successful
energy efficiency building
retrofit”

Acciona

2.9 BRESAER Workshops
The project BRESAER will organize at least two European´s workshops dedicated to
dissemination, as well as a series of national workshop in the participant countries to inform
potential stakeholders of the key project results.
These are expected to take place at the final stage of the project when tangible results will
be available from the demo-site and on the research side.
The local BRESAER partners will be responsible for the organization of local workshops and
will receive support by youris.com.

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N° 637186.
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3 Dissemination and communication targets
The following table summarises the project targets and deviation from the targets started in
D1.3 Communication Plan:
Table 6 – Tools, timing, corrective actions

Tool/Action

Number of
releases

Visual identity
Website
Brochure

1

Newsletter

8

Journalistic
articles

16

Original timing

Deviations from
Communication Plan (D1.3)
No deviation
No deviation
Brochure produced in M21.

March 2015
Launch in July 2015
First release due in
November 2015;
First release: November
The first release was on 3
2015 - semi-annual December 2015; production is onrelease
going with small delays.
Starting from November The first article was released on 3
2015
December 2015; production is ongoing with 4 articles completed.

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N° 637186.

23

D1.8 Second year´s performed communication

4 Technical timeline
The project timeline from project year 2 onwards is illustrated in the following Gantt chart,
which features both communication and dissemination activities.
Table 7 – Project Gantt chart
WP1 MANAGEMENT
T1.4 Initial Communication Plan (D1.3)

Year 2
13 14 15 16 17 18 19 20 21 22 23 24

First year’s performed communication activities (D1.6)
Second year’s performed communication activities (D1.8)
Third year’s performed communication activities (D1.10)
Fourth year’s performed communication activities (D1.12)
Final year’s performed communication activities (D1.14)
Project website
Journalistic articles

WP8 DISSEMINATION AND EXPLOITATION
T7.3 First version of the Dissemination plan (D7.3)
Second version of the Dissemination plan (D7.5)
First version of the Dissemination plan (D7.3)
Third version of the Dissemination plan (D7.7)
Fourth version of the Dissemination plan (D7.11)
Final Dissemination plan (D7.15)
Stakeholders’ database creation
Newsletter

WP1 MANAGEMENT
T1.4 Initial Communication Plan (D1.3)

Year 3
25 26 27 28 29 30 31 32 33 34 35 36

First year’s performed communication activities (D1.6)
Second year’s performed communication activities (D1.8)
Third year’s performed communication activities (D1.10)
Fourth year’s performed communication activities (D1.12)
Final year’s performed communication activities (D1.14)
Project website
Journalistic articles

WP8 DISSEMINATION AND EXPLOITATION
T7.3 First version of the Dissemination plan (D7.3)
Second version of the Dissemination plan (D7.5)
First version of the Dissemination plan (D7.3)
Third version of the Dissemination plan (D7.7)
Fourth version of the Dissemination plan (D7.11)
Final Dissemination plan (D7.15)
Stakeholders’ database creation
Newsletter

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N° 637186.
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WP1 MANAGEMENT
T1.4 Initial Communication Plan (D1.3)

Year 4
37 38 39 40 41 42 43 44 45 46 47 48

First year’s performed communication activities (D1.6)
Second year’s performed communication activities (D1.8)
Third year’s performed communication activities (D1.10)
Fourth year’s performed communication activities (D1.12)
Final year’s performed communication activities (D1.14)
Project website
Journalistic articles

WP8 DISSEMINATION AND EXPLOITATION
T7.3 First version of the Dissemination plan (D7.3)
Second version of the Dissemination plan (D7.5)
First version of the Dissemination plan (D7.3)
Third version of the Dissemination plan (D7.7)
Fourth version of the Dissemination plan (D7.11)
Final Dissemination plan (D7.15)
Stakeholders’ database creation
Newsletter

WP1 MANAGEMENT
T1.4 Initial Communication Plan (D1.3)

Year 5
49 50 51 52 53

54

First year’s performed communication activities (D1.6)
Second year’s performed communication activities (D1.8)
Third year’s performed communication activities (D1.10)
Fourth year’s performed communication activities (D1.12)
Final year’s performed communication activities (D1.14)
Project website
Journalistic articles

WP8 DISSEMINATION AND EXPLOITATION
T7.3 First version of the Dissemination plan (D7.3)
Second version of the Dissemination plan (D7.5)
First version of the Dissemination plan (D7.3)
Third version of the Dissemination plan (D7.7)
Fourth version of the Dissemination plan (D7.11)
Final Dissemination plan (D7.15)
Stakeholders’ database creation
Newsletter

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N° 637186.
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5 Conclusions
The above-presented results of the communication activities of BRESAER during its second
year can be considered successful and, in general terms, on track.
Small delays have happened but do not hinder the activities, while they can be said to have
helped in getting the most out of every action undertaken.
The main focus of the work reported in this deliverable has been the widening of he
project’s audience, especially towards a non-professional and general public. The first
results of this effort can easily be appreciated through the reporting analytics of the Public
Communication articles: the project expects for the following year to continue to outreach
to new audiences and to build a consolidated community both of registered users and of
readers online.

This project has received funding from the European Union’s Horizon 2020
research and innovation programme under grant agreement N° 637186.
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